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INTRODUCTION 
As businesses strive to create more and better content, many are re-discovering content 
marketing as a way to reach their target audiences. While there are no guarantees in business, 
using content marketing can help businesses reach their target audiences and ultimately drive 
profitable customer action.  

This blog outlines why that is.  

WHAT IS CONTENT MARKETING AND WHY DO BUSINESSES USE IT? 
Content marketing is the process of creating and distributing valuable, relevant, and consistent 
content to attract and retain a clearly defined audience. There are many reasons why 
businesses use content marketing, but some of the most common benefits include improved 
SEO, increased website traffic, and increased conversion rates. 

Creating quality content is essential for success with content marketing. Your content should be 
relevant to your target audience and provide value in some way. You may also want to consider 
including keywords in your content to help improve your SEO. Promoting your content is also 
important, and there are many ways to do so. Some of the most popular methods include social 
media promotion, email marketing, and paid advertising. 

If you're ready to start using content marketing for your business, the best place to start is by 
creating a content strategy. This will help you determine which types of content you should 
create, who your target audience is, and how you will promote your content. 

WHAT ARE THE BENEFITS OF CONTENT MARKETING? 
There are many benefits of content marketing, including: 

1. Increased website traffic. When you publish high-quality content that is relevant to your 
target audience, you will attract more visitors to your website. This increased exposure can 
result in more leads and sales. 

2. Improved brand awareness. Quality content helps to build trust and credibility for your brand. 
When potential customers see that you are a source of valuable information, they are more 
likely to do business with you. 
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3. Greater customer engagement. Content that is well-written and relevant will engage your 
audience, helping to keep them coming back for more. This increased engagement can result in 
more conversions and sales. 

4. Reduced marketing costs. Quality content is an effective way to reach your target audience 
without spending a lot of money on advertising or marketing initiatives. 

5. Increased ROI. Content marketing can help you achieve a higher ROI than traditional 
marketing methods because it targets qualified leads and helps to improve conversions and 
sales. 

HOW DO I CREATE QUALITY CONTENT THAT WILL ENGAGE MY AUDIENCE? 
Creating quality content that engages your audience can be a challenge. Here are a few tips to 
help you get started: 

1. Know your audience. It is important to understand who your target audience is and what they 
are interested in. This will help you create content that is relevant and engaging. 

2. Write something that is worth reading. When you produce high-quality content, people will 
want to read it. Make sure your writing is interesting and informative, and avoid using too much 
jargon or cliches. 

3. Be creative. When it comes to content marketing, creativity is key. Try to think outside the 
box and come up with ideas that are fresh and different. 

4. Be consistent. Publish new content on a regular basis, and make sure it is of the same high 
quality each time. This will help keep your audience engaged. 

5. Promote your content. Once you have created great content, it is important to promote it in 
order to reach a larger audience. Use social media, email marketing, and other promotional 
tools to get your content in front of as many people as possible. 

CONCLUSION 
To wrap it up, content marketing is alive and well as a core marketing strategy. Businesses 
continue to use it because it’s one of the most effective ways to engage an audience and create 
loyal customers. When done correctly, content marketing can produce amazing results for your 
business in terms of website traffic, leads generated, and customer loyalty. 

EMAIL/LINKEDIN POST 1 
SUBJECT: Why Content Marketing is More Important Than Ever 
 
Hi {first_name}, 
 
Content marketing is still an essential piece of any brand's strategy!  
 
I recently wrote a blog called "The Power of Content Marketing" and I thought you might 
like a little taste of it.  
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This is why content marketing is so effective: 
1. Content marketing is a way to connect with customers and create loyalty through 

storytelling. 
2. It's a way to show customers that you understand them and their needs. 
3. Quality content will help your business stand out from the competition.  
4. It can improve your website's SEO ranking. 

 
If you would like to read the full blog, click {here}!  
 
If you have any questions, don't hesitate to reach out!  
 
{Your_name} 
 
PS. Don't forget to read the full blog {here} 
 
EMAIL/LINKEDIN POST 2 
SUBJECT: Content Marketing: What are the benefits? 
 
Hi {first_name}, 
 
Last week I wrote a blog about content marketing. If you haven't checked it out, you can 
do that {here.} 
 
If you would like a summary of the benefits of content marketing - here are five!  
 
1. Increased website traffic. When you publish high-quality content that is relevant to 
your target audience, you will attract more visitors to your website. This increased 
exposure can result in more leads and sales. 
 
2. Improved brand awareness. Quality content helps to build trust and credibility for your 
brand. When potential customers see that you are a source of valuable information, they 
are more likely to do business with you. 
 
3. Greater customer engagement. Content that is well-written and relevant will engage 
your audience, helping to keep them coming back for more. This increased engagement 
can result in more conversions and sales. 
 
4. Reduced marketing costs. Quality content is an effective way to reach your target 
audience without spending a lot of money on advertising or marketing initiatives. 
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5. Increased ROI. Content marketing can help you achieve a higher ROI than traditional 
marketing methods because it targets qualified leads and helps to improve conversions 
and sales. 
 
You get it, content marketing is important! If you want to check out the rest of the blog, 
just click {here} 
 
And as always, if you have questions, don't hesitate to ask!  
 
{Your_name} 
 
PS. If you want more great content in smaller bites - check out my {social media} profile!  
 
EMAIL/LINKEDIN POST 3 
SUBJECT: Steal my 3 secrets to creating engaging content 
 
Hi {first_name}, 
 
Creating quality content that engages your audience can be a challenge. Here are a few 
tips to help you get started: 
 
Know your audience. It is important to understand who your target audience is and what 
they are interested in. This will help you create content that is relevant and engaging. 
Write something that is worth reading. When you produce high-quality content, people 
will want to read it. Make sure your writing is interesting and informative, and avoid 
using too much jargon or cliches. 
Be consistent. Publish new content on a regular basis, and make sure it is of the same 
high quality each time. This will help keep your audience engaged. 
 
{Your_name} 
 
PS. If you need help creating quality content, I offer {content creation services}. Contact 
me {here} to learn more. 
 
EMAIL/LINKEDIN POST 4 
SUBJECT: 3 Reasons Why Your Business Needs a Blog 
 
Hi {first_name}, 
 
If you're not already blogging, you might be wondering if it's really worth the effort. Here 
are three good reasons why your business needs a blog: 
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1. A blog can help you attract new customers. By creating quality content that is 
relevant to your target audience, you can attract new visitors to your website. This 
increased exposure can result in more leads and sales. 
 
2. A blog can help you build trust and credibility for your brand. When potential 
customers see that you are a source of valuable information, they are more likely to do 
business with you. 
 
3. A blog can help you engage your customers. Content that is well-written and relevant 
will engage your audience, helping to keep them coming back for more. This increased 
engagement can result in more conversions and sales. 
 
If you're not convinced yet, I invite you to read my full blog post on this topic {here}. 
 
{Your_name} 
 
PS. If you need help getting started with blogging, I offer {blogging services}. Contact me 
{here} to learn more. 
 
Social Snippets 

QUOTES 
“Content Marketing is all the Marketing that’s left.” 
~Seth Godin 

“Great content is the best sales tool in the world.” 
~Marcus Sheridan 

BOOKS ON CONTENT MARKETING 
Everybody Writes: Your Go-To Guide to Creating Ridiculously Good Content by Ann Handley  

The Content Marketing Handbook: How to Double the Results of Your Marketing Campaigns by 
Robert W. Bly 

POLL 
Do you use content marketing? 

>Yes, I use content marketing. 

>No, I don't use content marketing. 

>What is content marketing?  

DEFINITION 
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Content marketing is a strategic marketing approach focused on creating and distributing 
valuable, relevant, and consistent content to attract and retain a clearly defined audience — and, 
ultimately, to drive profitable customer action. 

BENEFITS 
1. Increased website traffic 

2. Higher conversion rates 

3. More leads 

CHALLENGES 
1. Generating enough high-quality content to keep your audience engaged. 

2. Determining the best way to distribute your content across different channels. 

3. Measuring the effectiveness of your content marketing efforts and making necessary 
adjustments. 

WEBSITES TO CHECK OUT 
1. Content Marketing Institute 

2. Copyblogger 

3. HubSpot 

BONUS: AN AI GENERATED JOKE (THEY USUALLY SUCK)  
Q: Why did the chicken cross the road? 

A: To get to the other side of the content marketing funnel. 
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Graphics 
NOTE: When you order graphics with your content, they will be saved in a Google folder. Canva 
files are also available. The graphics below are provided as thumbnail samples and are not 
actual size.  

BLOG SUMMARY – 1080X1080 
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BLOG BANNER (2240X1260) 
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